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ADVERTISING 

& PROMOTION 

Ad layouts a la carte 

Playback (Prescription for 
productivity) 

Deal expenditures 

Convenience added to couponing 

Bending the rules can spur growth 

What price commitment? 

Cutting through the color clutter 

Manufacturer relations 

Couponing with care 

Jackpot fever 

The coupon sting 

N.J. retailer displays 
stick-to-itiveness 

Advertising an image 

Try it. you'll like it (sampling) 

Merchandising in action 

Staying afloat on coupon 
redemption 

A profitable diversion 

BAKERY 

Delis and bakeries 
(Bob’s IGA, Kansas City, Mo.) 

Shoppers get their cake and 
eat it, too 

BEVERAGES 

The drinking age hangover 

Our commitment to quality * 

The beer bil! hangover 

CHAINS 

Kings at 50 

Four tough competitors (Publix, 
H.E. Butt, Marsh, Hughes) 


COMBINATION STORES 

What’s in a name? 

COMPETITION 

Competition 

Mile-high melee 

COMPUTERS 

Benefits of UCS begin to spread 

Is this America’s most efficient 
supermarket? 

Computerization pays off at Marsh 

Meat system wraps up 12% profit 
increase 








Month Page 


January 9-10 
January 9-10 
February 17-19 
March 10 
March 21-23 
April, Part I 18-19 
April, Part I 18-19 
April, Part II 37-39 
June 19-20 
June 89-90 
June 105-106 


August 12 
November, Part Ii * 19-20 
November, Part II 27-28 
November, Part II 1-68 
December 

December 

March 


November, Part II 


April, Part I 
May 
November, Fart I 


November, Part I 
October 
January 


April, Part Il 
December 


March 


March 
May 


109-116 
143-146 


June 75-78 








CONSUMERS 

What will turn your customers on 
and off in 1986 

Are you speaking their language? 
(Hispanics) 

Gets,ag personal with shoppers 

CQperstions 

Comsumers 

Reading between the checkout 
lines 

The myth of the male shopper 

Computerization pays 
off at Marsh 

Older shoppers: a super market 

1986 guide to product usage 

Marketing to the new female 
consumer November, Part I 

Getting personal November, Part I 

Shop! in the name of love (singles) November, Part II 

A hard day’s (singles) night December 


Month 
January 


February 
March 
April, Part II 
April, Part II 


May 
May 


May 
February 
September, Part I 


| 
| CORPORATE PROFILES 


60 years with IGA 

Four tough competitors (Publix, 
H.E. Butt, Marsh, Hughes) 

Kings at 50 

Five wholesalers: Giants in their 
own right (Scrivner, Peter J. 
Schmitt, Richfood. Twin 
County. AG of Seattle) 

An industry Horatio Alger (Red 
Apple chairman) 

DAIRY-DELI 

Delis and bakeries (Bob’s IGA, 
Kansas City, Mo.) 

Dairy Talk* 

Dairy-deli departments are the 
main event 

When style and convenience 
count 


June 


October 
November, Part I 


November, Part I 


December 


March 
June 


June 


November, Part II 


DESIGN (see also Store of the Month) 

Presentation adds to non-foods’ 
appeal 

DIET FOODS 

Who’s on a diet? 

A diet supers should avoid 

DIRECT PRODUCT PROFIT 

The other side to DPP 


September, Part I 


February 
September, Part I 


October 


Page 
30-41 


20-28 

135 
19-26 
40-45 


35 
36-42 


143-146 
20-28 
31-152 


10-11 
13 


43-44 
11-12 


D1-D16 
13-16 


18-19 


25-26 
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DIRECT STORE DELIVERY 

Independents make more use of 
direct delivery 

THE ECONOMY 

When the going gets tough. . . 
In oil country 

EQUIPMENT 

Spotlight on equipment 

Hot line for a hot product 

In tune with the times 


FOOD STAMPS 

Building a better mousetrap 

FOREIGN MARKETS 

The grand tour 

Who owns America? 

The European look in produce 

Viva la difference 

FROZEN FOODS 

Frozen foods are hot* 

Frozen foods enter the space age 

Frozen desserts* 

GENERAL MERCHANDISE 

Every store should have one 
(automotive department) 

A clean sweep for non-foods 
( Bay less) 

Videotapes ‘ 

Publications 

Christmas in July 

Non-foods on parade (1986 sales 
manual) 

A balancing act at Genuardi 

Net profit study 

GOURMET 

Location’s role in going upscale 

The young & the restless 
(Kaufelt’s. Bildner’s) 

The princess of Southampton 

A&P’s upscale acquisition 

A beautiful new Byerly’s 

Franchising a pot of gold 

A touch of class in Chicago 

Beyond the basics 

Score one for Tom Thumb 

The store with the Michas touch 





Month 


April, Part 


December 


May 
June 
November, Part I 


May 


June 
August 
November. 
November. 


Part I 
Part II 


January 
March 
May 


March 


April, Part I 
May 
May 
July 


August 
October 


December 


February 


February 

May 

July 

August 

August 

October 

Ovtober 
November, Part I 
December 


GROCERY INDUSTRY TRENDS 


53rd annual report 

King of the hill 

An affluent industry 

Bal!sis aot bottle bills 

1986 A.C. Nielsen review 

Changing product mix 

HEALTH & BEAUTY AIDS 

How Rx counters anchor 
non-foods 

Big and beautiful (HBA in new 
stores) 

HBA: All dressed up for a starring 
role 

Healthier than ever (1986 sales 
manual) 


April, Part Il 

May 

September, Part I 
September, Part I 
September, Part Il 
October 


January 


February 


June 


August 


Page 


159-168 


D1-D24 
75-80 
61-64 
47-48 


81-87 
83-90 
170-178 


117-119 
115-122 
59-78 
225-244 
167-180 
19-50 
123-130 
69-82 


11-12 


109-118 
91-103 
91-96 


51-74 





A balancing act at Genuardi 

HBA still a high profit performer 
(Net profit study) 

HEALTH & NUTRITION 

Health on the shelf* 

INDEPENDENTS 

An independent’s plea for support 
(Ryan's IGA) 

A salute to the year’s best 

60 years with IGA 

A big year for IGA 

INSURANCE 

Liability insurance: the bill hits 
home 


Month 
October 


November, Part I 


February 
January 
March 


June 
November, Part I 


September, Part I 


MANUFACTURER-RETAILER RELATIONS 


Manufacturer relations 

Achieving preferred-supplier 
status 

MARKETS 

Are you speaking their language? 
(Hispanics) 

The wild, wild west 

For the record 

Older shoppers: a super market 

Mile-high melee (Denver market) 

MEAT & FISH 

Winning ways to move more pork 

The meat of the matter 

Time for a fresh look at lamb 

Irradiation: the wave of the future 

Beefing up meat saies 

Meat system wraps up 12% profit 
increase 

Beefing up meat’s image 

Beef: not taking a back seat 
anymore 

Sales go up with smoke at 
Howard's on Scholls 

The emphasis is on education 

Demos boost seafood month sales 


MERCHANDISING 

Coping with 30% more SKUs 

The talk of the town 

The Pennsylvania derby 

A rousing start 

Merchandising in action 

NEW PRODUCTS 

New criteria for new items 

Marketing realities create new 
testing needs 

PERSONNEL 

A new school for future marketers 

Training program cleans up 
(Cornell) 

Take this job. . .please 

A salute to 183 super-achievers 

Part-time employee turnover 

The right stuff 

Uncommon courtesy at the 
supermarket 


April, Part II 


September, Part I 


February 
April, Part I 
April, Part II 
August 
December 


February 
April, Part I 
May 

June 

June 


June 
July 


July 


October 
November, Part II 
December 


May 

May 

September Part I 
October 
November, Part II 


February 
March 
January 
January 
January 
April, Part I 
April, Part II 
May 


May 


Page 
123-130 


91-100 


71-78 


207-212 
11-12 
20 


75-78 
10 


29-34 


101-106 
23-24 
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PROGRESSIVE GROCER @ JANUARY 1987 














1986 INDEX 





A working formula for creative 
recruiting 

Plan today for your company’s 
future 

Sacking the competition 

Growing pains 

PET FOOD AND SUPPLIES 

Breeding profits* 


PRICES & PRICING 
The long wait 
Costs & prices 


PRODUCE 

Food Giant harvests extra sales 

Spotlight summer produce 

Make apples the core of fall 
promotions 

The European look in produce 

The fruits of their labor 


SALES (by category) 
1986 supermarket sales manual 


SCANNING (see also Computers) 


Hotline for scanning snafus 


How to coax greater productivity 


from the front end 
SECURITY 
Honesty tests: the best policy? 


SERVICE 
Award winning supers 


Service areas: commitment counts 


SERVICE DEPARTMENTS 
A comeback for carryout service 


Grocers offer a helping hand again 


STORE FORMATS 

*‘New Market”’ format (Super 
Valu) 

Big bad Biggs: one year later 

A novel Orient-tation 
(Uwajimaya, Seattle) 

Big and beautiful (HBA in new 
stores) 

The sleeping giant stirs 
(Schwegmann, New Orleans, 
La.) 

Not living by price alone (Mega 
Foods, Tacoma, Wash.) 

Competition 

There’s plenty of spunk. . . (Big 
Bear, Columbus, Ohio) 

A star in the valley of the sun 
(Smitty’s, Phoenix) 

Warehouse clubs moving fast 

Different strokes 

Today’s unconventional 
conventionals 

A new fook at store formats 


Mile-high melee (Denver market) 


STORE OF THE MONTH 

A facelift for an aging beauty 
(Hughes No. 2, Van Nuys, 
Calif.) 


Month Page 


May 203-204 
May 215 


September, Part I 1] 
October 62-64 


November, Part I 66-72 


March 137 
April, Part II 31-36 


January 67-72 


April Part I 
August 


November, Part I 
November, Part II 


July 
January 


January 


September, Part I 


October 
November, Part I 


April, Part II 
October 


January 
January 


Febiuary 


February 


March 


April, Part I 11 
April, Part Il 27-30 
May 199-200 
July 


October 
October 


December 
December 
December 





Leader of the pack (Shop ‘n Bag, 
Mount Laurel, N.J.) 


Revival of the fittest (Giant Open 


Air, Hampton, Va.) 

A second generation warehouse 
store (Price Chopper, Kansas 
City, Mo.) 

Cullum comes out fighting (Tom 
Thumb-Page, Dallas) 

An unconventional conventional 
(Erickson’s Newmarket, New 
Brighton, Minn.) 


A case of mistaken identity (Simon 


Schwartz, Tampa, Fla.) 
A star is reborn (Gelson’s, 
Century City, Calif.) 


Born again in the Berkshires (Big 


Y Foods, Pittsfield, Mass.) 
The store with the Michas touch 


(Foodtown, Cedar Knolls, N.J.) 


TAMPERING 
An ounce of prevention 


TAX REFORM 

A new playing field 
UNIONIZATION 

A fight for survival 
WHOLESALE CLUBS 
Wholesale clubs rock the boat 


WHOLESALERS 

Store operations (wholesalers) 

Malone & Hyde: positioned for 
growth 

Five wholesalers: Giants in their 
own right (Scrivner, Peter J. 
Schmitt, Richfood, Twin 
County, AG of Seattle) 


Month 
February 


April, Part I 


May 


August 
September, Part I 
October 
November, Part I 


December 
February 
December 
May 

May 

April, Pait II 


May 


November, Part I 


Page 


80-88 


106-112 


216-223 


80-86 


100-108 


170-176 


114-120 


82-88 


60-66 


17-18 


56-59 


155-156 


185-194 





APPENDIX I 

See these regular features: 
Commentary 

Firing line 

Flashbacks 

Food industry forum 


GM/HBA (Inside non-foods, new 


items, ads that sell) 
APPENDIX II 
*Advertising supplements: 
Frozen foods are hot 
Summer entertaining 
Health on the shelf 
Deli-bakery digest 
Their cup runneth over 
Our commitment to quality 
Videotapes 
Frozen desserts 
Dairy talk 
The grand tour 
Deli-bakery digest 
Holiday harvest 
Batteries 
Breeding profits (pet products) 


Meat talk 


Merchandising the store 
New items/equipment/ideas 


Produce talk 


Seasonal best sellers 


January 

February 
February 

March 

April, Part I 

May 

May 

May 

June 

June 

September, Part I 
October 

October 
November, Part I 
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81-87 
43-48 
71-78 
D1-D16 
67-81 
19-34 
59-78 
170-178 
13-16 
D1-D24 
DI-D16 











